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It's interesting to see how loan preferences vary by region. In Southern big cities like Chennai, Hyderabad, 

and Bangalore, the trend towards digital loans might reflect a higher comfort with technology and a more 

tech-savvy population. These cities are known for their robust IT industry and innovation, which could 

influence residents' openness to digital financial services. 

On the other hand, in Northern and Western cities such as Mumbai, Lucknow, Jaipur, and Ranchi, a 

preference for face-to-face interactions for loans suggests that people might value the personal touch and 

trust established through direct interactions with bank representatives or loan officers. 
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